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Fooled By Fake News

Stanford Cuts Mechanical Engineering
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just cut their mechanical engineerir e >

department, because according to relia =

sources, Olt just wasnOt working.O This wa

article in my weekly satirical newspape :

called the Stanford Flipside The Flipside

takes events that are going on around the campd around the world and presents them in a
slightly ridiculous and satirical manner. The campus was experiencing drastic budget cuts, and
we wanted to suggest thidle cuts were so extensive that they were removing a program that is
seen as a staple Stanford academics.

OAre they really cutting mechanical engineering?O | heard a girl ask in a dining hall as |
walked by distributing. This question was asked several times in complete seriousness. | have
heard many stories of people who believe artifies) theFlipsideN all which are Ofake news.O
My friend told me that a girl had been reading Higside all year and had not realized the
articles were fake and askddsperatelyOWhat is happening to the campus?0

My question in response is this: Whathappening to the state of critical thinking and
active engagement with media in our society? This is not an isolated incident. As the popularity
of mainstream news sources has declined, soft news has become a ready alternative. However,

instances wherpeopld\ both readers and writddshave been fooled by fake news abound.



What | will argue in the following paper is that as the form of journalism has changed,
satirical news has played an increasing role in checking mainstream media as well as providing
an alternative mechanism to promote critical thinking. Many are worried that the public is
become more uninformed, but what | argue that the problem is diffeteatdefinition of what
it means to be informed is changing, and what is important is thatniedia consumers and

producers develop media literacy skills.

Maintaining a Critical Lens Towards All Media Forms

Fake Quote Dupes Real Media

Wikipedia is a usebased opeisource online encyclopedia. Anyone has the power to
editN and this is both a booand a weakness of the site. Its use requires that the reader be aware
of the nature of the website and the mechanism by which facts are checked. Wikipedia is not
generally considered a legitimate news source for academia or newspapatse of its
derivative nature and potential lack of credibility of the contributors.

Recently,after the death of French composer Maurice Jarre, Dublin University student
Shane Fitzgetd posted a fabricated quote on Jari&kipedia pageMany blogs and respected
newspapers such aghe Guardiancited this phony quote. But before then, it was taken down
several times by Wikipedia moderators because it did not have a source (Carbery; Pogatchnik).
According to the Associated Pre€3Wikipedia passed. Journalism flunke@@patchnik) The
faux-quote contributorFitzgerald said, Ol am 100 percent convinced that if | hadn't come

forward, that quote would have gone down in history as something Maurice Jarre said, instead of



something | made up. It would have become anakample where, once anything is printed
enough times in the media without challenge, it becomes factO (Pogatchnik).

What am | suggesting with this example? | am going to argue that journalism is failing its
role as a watchdog of trutiklowever, | am placig responsibility for critical consumption on
both sides. Wikipedia embodies this idea of criticlligditors are always looking to verify
sources. But users also must keep their guard and realize the nature and drawbacks of Wikipedia.

Because of instansdike this, it is crucial that we maintain an active relationship with media.

An Active Relationship With Media

We are moving towards a time whdact and fiction are merging together, andsit
becomingharder to sift through all of the types of infaation we are bombarded withs news
and entertainment mesh, there is a less clear distinction between types of content:
When electronic mediB® not just the internet, but radio and television as Wellere in
their infancies, the boundary lines werearer. Journalism was journalism. Popular
culture was popular culture. And we could easily tell which was whichE Now, though,
the meanings of journalism have fallen into the hands of the media audience as it
struggles talefine what counts as journalisrBefkowitz 290)
The media landscape is complex and difficult to traverse, and the main point | want to argue is
that both readers and writers are failing to adequately apply critical thinking tkitlse
information we receive. This is the failure | wao analyze. We are fooled by fake news
because we are not actively parsing the informationemeounter With the abundance of
information, media consumption can no longer be passive.

In his bookTrue EnoughFarhad Manjoo raises the stakes: ONo longewa merely

holding opinions different from one another; weOre also holding different factsO (2). If society is



how Manjoo suggests, then the only way to reconcile these Odifferent factsO is through an active

and critical interaction with media.

Satiricd News Requires a Critical Audience

With satirical news, the line between the fake and the real is extremely blurred, and
therefore becomes a notable form in this new journalistic paradigm shift. It is now more
important than ever that a cautious andical eye be taken towards all sources of information,
whether real or fake. Satirical, soft, and fake news sources now have a substantial contribution to
make to the media sphere, and also the possibility to inform.

Fake newll news as entertainméihis jus another way to spark interest and converse
about meaningful topics. Satirical news fosters critical thinking, and a desire to remain informed.
To be read well, satire needs a critical lens, and this lens is what can allow us to be more

thorough recipiets ofall types of media anishiformation.

DonOt Believe Everything You ReddlWhy Critical Thinking is More Important than

Truth in News
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alternative policy message. In one instance, the Yes Men helped create a completely fake version
of the New York Timesnd distributed it in the subways of New York City as well as in Los
Angeles, San Francisco, Chicago, Philadelpbnd Washington. The paper promoted an ideal
future and a revealing progressive agenda. Many believed that the paper was for real, and the
according to a report by tiidew York Timés OThe spurious Igage paperBl with a headline

OIRAQ WAR ENDS@ sumprised commuters, many of whom took the free copies thinking they
were legitimateO (Chan).

The seeming professionalism of the layout was enough to fool many people into seriously
considering this fake edition of tiéew York TimesThe articles were onlg little farfetched,
andcould easily fool the casual readévhy would readers question the source anyways? This
was theNew York Timds a beacon of credibility amongst this mess of biased news sources.

This raises several intriguing and compelling sjiems: First, how do we know what to
trust when we are consuming news? Can we trust any sources blindly? Is something correct just

because a legitimate newspaper reportedhtse are questions we will explore.

Critical Reading and Media Literacy

Now that | havdramed my analysijst is time to examine some of the importegievant
terms. Two keys to this discussion will be the understanding of critical thinking and media
literacy. These are two relatdgywordsthat both operate on assumptions atrétegies for
interacting with the information we are presented with.

! Yes, it is extremely ironic that téew York Timegeported on a fake issue of tNew York
Times.



Critical thinking is the idea that you are activelygagingwith and questioning the ideas
you come into contact with. It means placing the current object of thought in contexbowith y
other knowledge, and realizing that some of the message is in what is not said. It means that you
donOt takimformationat face value, and you analyze its worth against a set of logical principles.

Media literacy is the application of these crititlaihking skills towardshe reception of
media. Here is a list déaching principles used in media literacy education classes:

1. Media literacy is education for life in a global media world.

2. The heart of media literacy is informed inquiry. . )

3. Medialiteracy is an alternative to censoring, boycotting, or blaming Othe media.O

(Galician 10)

Media literacy begins under the assumption that there are errors in all forms of media
consumed, and puts the burden on the consumer to actively find thessuthps that the media
will blunder, and so the reader or viewer should alwayswbey and take as his or her
responsibility the task of separating truth from false and real from fake.

This is no light taskas the mediditerate mindset must be maintainedl all times.
Journalism and communication scholar Galician writdheQattitudeof the media literate
citizenrconsumer should be skeptical but not cynical. §peroach of the journalist and the
researcher should be employed: questioamdjinterrogatng media messages with out prejudice
or preconception about the answér€10). Media literacy requires ftilne detective work on
the sources you are consuming.

Media literacy is a highdevel form of literacy that combines many analytical thinking
skills and informatiorprocessing skills.

Media literacy, then, incorporates many elements from multiple literacies that are already

central to todayOs education including information literacy, computer literacy, scientific

literacy, and cultural literacy.nl addition, media literacy builds critietdinking,
communication and technology skills. (Scheibe 61)



Media literacy is a perpetual and vigilant attitude, and there are several specific
subcomponents that help define exactly what it is. Media litegayset of questions to always
consider about the source you are consuming. It involves evaluating the information value and
parsing out the bias or hidden agendahefbe gives us a set of questions to consider:

1. Who mad&l and who sponsored the messauge] what is their purpose?

2. Who is the target audience and how is the message specifically tailored to that

audience?

3. What are the different techniques used to inform, persuade, entertain, and attract

attention?

4. What messages are communicated (an/or impladabut certain people, places,

events, behaviors, lifestyles, and so forth?

5. How current, accurate, and credible is the information in the message?

6. What is left out of the message that might be important to Rii68)

These questions are all centered etrieving the norobvious information about a
source. It involves thinking about the production of the media for, its style, and its intention, and

using these factors to alter the meaning of what is actually being said. This is-lavkigh

contextualizabn activity, and one that can provide a fuller understanding of all media forms.
Satirical News Promotes Media Literacy

Satirical news is dorm that necessitatesind emphasizes many of the media literacy
goals | have explained previouslyn satiricd news, critical reading and media literacy are two
of the most important aspects. Becausetlsdd deceptive androfessional styleand as
demonstrated by the many instances where people are fooled by faket mewiear that if you
are not being watchf, you can getricked

According to the media reference bddattleground: The Mediasatirical news can help

create critical news consumers. ONews satireOs potentially positive effects on its audience



include: (1) offering newprocessing time, (2) makgy news accessible, and (3) teaching critical
media literacyO (Anderson 298). It is this last aspect that deserves analysis now. Because of the
nature of satirical news, most of what is said is false. But it takes media INegaegtioning the

source andanalytical thinkind\ to realize this. It is in this mindset that satirical news can
contribute to an attentive public.

To sort through and make meaning of fake news, you must be actively thinking.
However, this is not the case for standard Ohard newsstalard or hard news | will be
referring to sources that try to present an objective viewpoint. Standard news is supposedly
telling you exactly what happened, and when we believe this we let down our guard and are
susceptible to being fooled. Consumptioinstandard news does not promote media literacy.
Orhe Daily Showand other news satires may play a small role E in teaching media literacyO
(Anderson 299). Anderson writes of importance of the Oactive audienceO in news consumption,
and it is exactly thiDactive audienceO the satirical news promotes. We must be wary of the
media, and Anderson writes, OSome of these warnings are offered by the media themselves, as
good parody and satire. Some in particular operate as media literacy primers on mediagenres,
doesThe Daily Show with Jon Stewavith the newsO (35). Because of the necessarily alert and
engaged nature of news satire, it is a prime location to teach criticism of $ounckesling
most importantly itself. Satirical news must know its limitsd avhen we examine writers of

satirical news we can see that more clearly.

Seeking Truth in News



As it stands now, many people in the United States are not media literate. OWe have more
print and electronic media vehicles E than ever before, but weaateally lessinformed in
many significant waysO (Galician 7). But satire can encourage media literacy.

What is the end goal of the news media? Is it to bring us the truth about what is going on?
The news is failing to adequately do this, and | argaévihat ismore important is that news
consumers can be critical of the news, so that they can develop a substantive picture of reality
regardless of the type of information that is being broadcast. Although we like to think
otherwise, news does not comehna quality guarantee, despite our brand loyalty.

Hard news is not necessarily a beacon of truth: OFox News is the most popular cable
news network in the United States, but that does not mean that it should be held up as an ideal
model for news broadcasg the world over because of what it does to empower the American
citizenO (Harrington 276Realnews has a definite bias andisoerror prone.

With this knowledge, you are armed to take on any news source with all its faults and
shortcomings. Whegou can think about the source and its goals, you will get a fuller picture

than just by passively consuming what it says.

The Right Way to Be Informed: News vs. Entertainment

As the media and journalism changes, the definition of what it means tddomed
changesBeing informed used to consist of knowing adfatbjective facts, but this is no longer
the case. Press critic and professor David Mindich laments the generational shift away from
consuming news and fears the coming of an uninformedgoue was disappointed to find that

in his Media Law and Ethics class, 18 out of 23 students could not even name one Supreme



Court justice (Mindich ix). He worries because in the 1950s and 60s, Oyoung peopleanlgre

as informed about news and pditias their elders wereO (ix). Mindich sees that young people
are using the internet for Oeverything newsO (4), but what he doesnOt understand is that what
counts as being informed and what counts as news is changing.

News is no longer just politicsd knowing the names of justices. Facts are commodities
now, because I, as the youth Mindich is attacking, argue that if | need to know who the justices
are, | can find that information on the internet in two seconds. Because facts are easily accessible
now, being informed does not consist of rote memorization of easily retrievable information.

Being informed now is about having a grasp and understanding of facts and @ulture.
majority of Americans donOt value in depth understandinthe newl most are @razer®
(OAudience SegmentsO He public will decide what counts as being informed, not old men
writing in old books. If it is culturally valuable to follow bo#merican Idoland the electign
then that counts as informed.

There is a breakdown of @hold hierarchy of hard news. News and entertainment are
merging in programs likdhe Daily Showand other satirical news publications. Carpini and
Williams note the difficulty and arbitrariness in distinguishing between news and entertainment:
OThey oppsite of news is not entertainmer® (162). The tension between old and new
journalism is the tension between news as information and news as a story. OThe information
model of journalism came to be associated with decency and truth, whereas the storyanodel
relegated to a lesser, even immoral statusO (Feldman 415). But this separation no longer exists,
and the objective standard is being rethought. Feldman argues, OJournalists are instead
recognizing that comedy and entertainment need not be incomepatiih substantive

journalismO (421).



Young people want to know about information that pertains to their lives, and this is why
we can see the popularity of programs likee Daily Show This sort of shoW a mesh of
politics, humor, and entertainment, iscantral cultural convergence point. Feldman says,
OTodayOs youngest generations have grown up in a media world where the line between news
and entertainment has never been clear; it only makes sense that these young people are drawn to
a program that rests distinguishing between the twoO (422). Old notions of being informed by
facts alone are out. The changing definition of what counts means changing interests in news
programming.Manjoo summarizes the debate nicel)You can go so far as to say weOwe no

fighting over competing versions of realityQ. (2)

The Role of Satire

| have made the argument that being informed is no longer about knowing facts, but
about knowing what society values. This does not mean that there is no value to Ohard news;O it
means that the value needs to be reconciled with current cultural forces.

So what is the role of a satirical news source in this new journalistic landscape? How

does it play a role in informir¢jor not informing the public?

A Philosophical View: A Regulatig Voice

A satirical newspaper should serve mainly to make people laugh and think about the
important topics of the day. Is this enough to keep people informed? No. But it does serve

another important function. This ability to poke fun at major instingiand politicians and



celebrities serves a moderating role in a democracy. The press should serve to check and balance
the powers of the government, and in this way, satire should serve to check and balance the
powers of the press. Who wlessthe press?

Satirical news can serve as a moderating voice in a society. It has the power to ridicule
the government, as well as the people who are reporting on it. Because it is not striving towards
truth, it has an uncanny ability to still report reality. Toke of media in a democracy is to keep

the public informefll a satirical source can serve a supplementary role.

A Practical View: Comedy as a Gateway to Traditional Forms

More practically, however, satirical news is a popular phenomenon. Prior argués th
not the case (150), while Baum refutes his assessment by faulting hisased survey that
provides a large part of his evidence (OPolitical KnowledgeO 173). | agree with Baum
considering thencreasing popularityf shows likeThe Daily ShowTrends 47) and also the
relatively wellinformed audience it entertain®Audience SegmentsO 4Bpcause of its
popularity, The Daily Showhas the power to deliver a broad message, andimeavhen news
readership is declining, it is still important to hasemeone talking about neM®ven in a
sideways manner.

Harrington argues that popular news serves an important functigropalarizing
journalismand dealing with complex issugde writes, OPopularizing news is a noble cause in
many respects, and we siid celebrate the marvelous opportunities provided by it, but we still
need to be critical of what becomes popularO (Harrington 280). Comedy is seen as

entertainment, so according to Baunisia Olow costO viewing option and draws peopldén



sees thepossibility of having political information OpiggybackO onto comedy shows to Oallow
individuals to learn about politics passivelyO (OSex LiesO 96).

Many have argued that satirical news can serve as a gateway back to traditional news
(Feldman; Young; Tisiger; Baum), and this can serve real importance if one is worried about
the decline of hard news. Baum arguesSaft News Goes To Wawith his OGateway
Hypothesis,O the idea that OPeople who attend to information about a political issue in a soft
news cotext are more likely to subsequently pay attention to the issue in a traditional news
contextO (48). BaumOs OGateway HypothesisO is a highly popular idageia tfdasademiil
and | find it has manyompelling points. The main important element ofsthheory is
contextualizin§l it can provide some background interest in the theme. It is also argued this
works in both directions; satire causes curioalputreal news, and vice versa (BaiRublic
Opinion® Feldman, and Young). Feldman and Young wridere soft news programming
appears to have provided viewers with a cursory understanding of foreign crises, motivating
them to attend to coverage of this topic in traditional news television broadcasts (403).

This makes sense, especially in terms ofithp becausehe reason people were not
attending to political information was because they were not interédiddle school and high
school students found television news to be Oboring, repetitive, and lacking in entertainment
valueO and also irrelevatt their own lives (Feldman 408). fomedy programs can spark
interestthen they can also serve as an eptint to discover current events issues.

What we find thens that satirical news provides gatewayto the news much like the
internet doel by incidental contact and involvement with the theni®3rendsO 45)Baum
writes, OMany Americans who previously ignored politics now attesdni@information about

major political events, such as wars, via the soft news media® (OSoft News and Facgign Pol
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117). As Baum writes, OSoft news coverage of politics is becoming mainstream (OSoft News and
Foreign PolicyO 143), and in this way it is making the political topics relevant and accessible to a

large audience.

An Overview: Satire as a Supplementatthan a Replacement

Throughout the paragraphs | have been praising the many advantages of satirical news;
its popularity, accessibility, ability to raise tough issues and ridicule the dysiamit is
certainly notthe solution to every issue raisegdthe new media transformation.

Satirical news provides an alternative and moderating perspgediivigf that alone were
the only perspective, we would encounter the same problems as before. It is important to have
many opinions in the marketplace of ideand satirical news is just another one of those sources
with a slightly different take.

There is disagreement about the substantive content of satirical shovithéikBaily
Show Fox, Koloen, and Sahin find that Othe average amounts of video andsabstiance in
the broadcast network news stories were not significantly different than the average amounts of
visual and audio substance Tine Daily Showwith Jon Stewart stories about the presidential
election.O Their overall evaluation of the progranthat it is just as substantive as traditional
news:

The findings should allay at least some of the concerns about the growing reliance on this

nontraditional source of political information, as it is just as substantive as the source that

Americans haveelied upon for decades for political news and information.

However, Niven et al. find that late night comedy programs have no substantive content,

focus on the same individual traits, and rarely talk about the issues. The substantive content of
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comedyprograms is up for debate, but | argue that the most meaningful part of them is as a
means to provoke interest in controversial and timely topics.

Satirical news definitely approaches many relevant policy subjects, and Baum writes,
Olndeedsoft news prgrams have covered every major U.S. foreign military crisis sinceC1990
(OSex, LiesO 93). Moreover, many viewers believe that they get a lot of political information
from satirical news sources likehe Daily Showalthough they are at times to admit tlat
comedy program is their primary source (Wells 1288hat becomes evident is that regardless
of the substantive content, satirical news tackles the issues. At times fake news can incidentally
inform, but more importantly, it is popularizing importantrremt events, and serves as a

necessary supplement to other media forms.

Criticism and Limits of Satirical News

YouOre Cynical and Uninformed

Critics claim that satirical news makes people cynical and that many rely primarily on
satirical news as a sme of information In 2004, OBill OOReilly suggested thle Daily
ShowOsiewers were learning all of their news from the showO (Andersen P@di). more
biting and amusing is that Hart and Hartelius find Jon Stewart guilty of Opolitical heresy®
becausehe has engaged in Ounbridled political cynicismO and Oplants in the [Children of
Democracy] false knowledgeO (263). The main argument of my paper is that satirical news
promotes critical thinking, and even the worst critical thinker realizesTtmatDaily Showis a
joke. Additionally, Young and Tisigner find that:

Contrary to popular wisdom, young people are not watchingnigte comedy as their
exclusive source of news or instead of traditional news. Rather, they are watching both.

! "&



In fact, watching atenight comedy is positively and significantly correlated with
watching almost all forms of traditional news examined here, even when controlling for
other variables. (128)
This suggests that the supplementary idea | postulated earlier is correc. s&aes the
most useful purpose when paired with and contextualized by legitimate news. Baumgartner and
Morris criticize the cynicism caused by satirical news. They write, OWe contend that the result
for young viewers is a more cynical perspective of tlesvs mediaOs ability to fairly and
accurately cover politicsO (346).
Jon Stewart, the target of these critiques, has antdke on this cynical viewer:
O"It's so interesting to me that people talk abounigte comedy being cynical. WhatOs
more cyncal than forming an ideological news network like Fox and calling it 'fair and
balanced'? What we do, | almost think, is adorable in its idealism. It's quaint.'O (Rich)
After examining the situation, | have come to the conclusion that when critics usal cyn
to describe the audience ©he Daily Showand other comedic programs, they are just getting

overhyped on a negative euphemism for alertness. A program that calls out the contradictions of

government officials is not cynical, but more aware.

The Limits of Satire

If you examine the perspectives of the writersToe Daily Showand other satirical
publications, it becomes clear that they are highly aware, possibly even more so, of its limits than
those who praise it. Baym writes that, OThe show®scbosedian Jon Stewart, and his co
producers label their work as Ofake news,O and insist that their agenda is simply Oto make people

laughQO (260).



| spoke over videa@hat with Steve Bodow, the head writer fidre Daily Showand he
said that their jolbwasnOt to break news, but to be funny and add perspective. When asked if
people could become informed from his show, he replied that they could Obecome narrowly
informed of certain things,O but he was overall very suspicious of people getting news from the
show.

He had no delusions th@he Daily Showvas the news. He knew what it was, and knew
its place. He said,The Daily Showexposes whatOs fake about the news.O He highlighted the
idea that the show could be a watchdog of the media, but also retezeashportance of a
critical eye towards all media sources.

At the show, they donOt feel a responsibility to the public to provide people with news,
because that isnOt their goal. This doesnOt mean that the side effects we examined and incidenta
positiveexternalities donOt exi$he Daily Showdoes interest people in politics.

These writers need to be informed to some level about what is going on in order to joke
about it. They donOt actually need to know what is going on, just what is funny aboig what
going on. This still can provide some utility because it is important to have this engagement with
politics.

The show encourages the active viewer, mostly in the sense that people want to get the
jokes, so they will learn about the topic. Stewartls@If [kids] came to our show without
knowledge, it wouldnOt make any sense to themO (Feldman and Young 403). The show
presupposes an intelligent audience, and this way can stay part of the entertagwsecycle.

Andersen and Gray write, OCriticsTdfe Daily Shovhave often overlooked the degree
to which many of its jokes require a fair knowledge of the news to understand and appreciate

what is being said in the first place. Behind StewartOs tomfoolery is often a sophisticated analysis



or discussiorof the news that assumes foreknowledge of the players and issues involvedO (298).

The show is not devoid of content, and also not made for a dumb audience.

Conclusion

After reviewing the many sources, it is clear what is at stake. Newspaper readership
declining drastically, and people are seeking to get their news from other sources. As this
happens, alternative soft news sources Tike Daily Showare becoming more popular. After
investigation, it is clear thakhe Daily Showhas much to contribetto the publicOs intake of
informatiorN mainly its role along with other satirical news sources in promoting critical
thinking.

The state of the informed nation is also at stake, but | argue that what counts as informed
is changing, and that we are leayian old notion where being informed wasknow a set of
political facts and dates. Being informed now means knowing a set of cultural as well as current
events, because entertainment has merged with news. With the accessibility of the internet and
the nyriad sources of informatidhthe most crucial part of consuming the media is the
promotion of the active and attentive reader or viewer.

Satirical news sources are initially attractive for their entertainment value, and this lures
people into thinking laout and discussing relevant themes. In this way satire is able to promote
being traditionally informed and lead people back to standard news sources.

Satire is not about facts objectivity, but is about the feeling we get when actively
observe thenews Satirical news can have a critical view and expose theulidis nature of

public policy, ut it cannot inform you in the traditional sense. There is no one source that can



inform you, and this is the most important part of the critical thinkingraedia literacy that |
believe satirical news promotes. We need to be wary of the bias of all types &f whether
satirical, oped, ortraditional reporting.

If there is a problenin the media nowit is not witha public turned cynical by satire
Satre encourages critical thinking and careful examination of current events. Satire is not
responsible for cynicism or the transformation of the informed youth. The key is our ability to

read critically, and apply this to all domains of media.

The Role ofa Campus Newspaper

What is the function of a satirical publication in affecting readers? Does it do anything
more than provide jokes? | have tried to convince you that what a satirical newspaper can do is
offer a poignant perspective about compellingiéssand encourage peoptefind out more for
themselvesThe Stanford Flipsidean hopefully provide a humorous view of the campus, but at
the same time offer a subtle critique in a manner different from standard publications. The fact
that satirical newsas been mistaken for truth only lends more credibility to the idea of humor as
a mirror and a criticSatire serves as a voica, declaration of values, and an alternative

introduction into the larger world of ideas.



Works Cited

Anderson, Robin, anddathan Gray, ed8attleground The Media [Two Volumesjew York:
Greenwood P, 2007.

Audience Segments in a Changing News Environnieep. 2008. The Pew Research Center for
the People and the Press.

Baum, Matthew ASoft News Goes to War: Public Opn and American Foreign Policy in the
New Media Age New York: Princeton UP, 2003.

Baum, Matthew. "Sex, Lies, and War: How Soft News Brings Foreign Policy to the Inattentive
Public." American Political Science Revied6 (2002): 91109.

Baum, Matthew"Soft News and Foreign Policy: How Expanding the Audience Changes the
Policies."Japanese Journal of Political Scie®c007).

Baum, Matthew. "Soft News and Political Knowledge: Evidence of Absence or Absence of
Evidence?'Political Communicatior20 (2003): 17390.

Baumgartner, Jody, and Jonathan S. Morris. "The Daily Show Effatigtican Politics
Researcl84 (2006).

Baym, Geoffrey. "The Daily Show: Discursive Integration and the Reinvention of
PoliticalJournalism.Political Communicatior22 (20®).

Berkowitz, Dan. "Journalism in the broader cultural mediascdperhalisml0 (2009): 29M2.

Carbery, Genevieve. "Student's Wikipedia hoax quote used worldwide in newspaper obituaries."
The Irish Times$ May 2009. 3 June 2009
<http://www.irishtimes.com/newspaper/ireland/2009/0506/1224245992919.html>.

Chan, Sewell. "Liberal Pranksters Hand Out Times SpbiEwW York Times12 Nov. 2008. 24
May 2009 <http://cityroom.blogs.nytimes.com/2008/11/12/pranksi@rsfthe-times/>.

Chu, Henry. "U.S. sat tricks Beijing paper.L.os Angeles Time8 June 2002. 24 May 2009
<http://www.sfgate.com/cgbin/article.cgi?file=/c/a/2002/06/08/MN129538.DTL>.

Delli Carpini, Michael X., and Bruce A. Williams. "Let Us Infotain You: Politics in the New
Media Age."Mediated Politics: Communication in the Future of Democi@60p1): 160
81.

Feldman, Lauren, and Dannagal Young. "Edight Comedy as a Gateway to Traditional News:
An Analysis of Time Trends in News Attention Among L-&tght Comedy Viewers
During the 204 Presidential PrimariesPolitical Communicatior25 (2008).




Feldman, Lauren. "The news about comedy: Young audiences, The Daily Show, and evolving."
JournalismB8 (2007).

Fox, Julia R., Glory Koloen, and Volkan Sahin. "No joke: a comparison of silesta The
Daily Show with Jon Stewart and broadcast network television coverage of the 2004
presidential election campaigrddurnal of Broadcasting & Electronic Media (2007).

Galician, Mary Lou. "CenturyIntroduction: High Time for "Bliisioning" Ourselves and Our
Media: Media Literacy in the 21st&merican Behavioral Scientid8 (2004).

Harrington, Stephen. "Popular News in the 21st Centdputnalism® (2008): 26684.

Hart, Roderick P., and Johanna Hartelius. "The Political Sins of dwagt" Critical Studies in
Media Communication 24 (2007): 262.

The Internet's Role in Campaign 206&8p. 2008. Pew Internet and American Life Project.

Manjoo, FarhadTrue Enough Learning to Live in a Pdsct SocietyNew York: Wiley, 2008.

Mindich, David.Tuned Out Oxford: Oxford UP, 2005.

Moy, Patricia, Michael A. Xenos, and Verena K. Hess. "Communication and Citizenship:
Mapping the Political Effects of InfotainmenMass Communication and Sociedy
(2005): 11131.

Niven, David, S. R. Ichter, and Daniel Amundson. "The Political Content of Late Night
Comedy."The Harvard International Journal of Press/Pol&¢2003): 11833.

Pogatchnik, Shawn. "Irish student hoaxes world's media with fake qieteod Newsl1 May
2009. 24 May 2002 http://finance.yahoo.com/news/Iristudernthoaxesworlds-apf
15201451.html?.v=1>.

Prior, Markus. "Any Good News in Soft News? The Impact of Soft News Preference on Political
Knowledge."Political Communicatior20 (2003): 14971.

Rich, Frank. "Jon Steart's Perfect PitchThe New York Timef0 Apr. 2003. 25 May 2009
<http://www.nytimes.com/2003/04/20/arts/jstewarts-perfect
pitch.html?pagewanted=all>.

Scheibe, Cynthia L. "A Deeper Sense of Literagymierican Behavioural ScientidB (2004).

"Steve Bodow Interview." Online interview. 28 Apr. 2009.

Terdiman, Daniel. "Onion Taken Seriously, Film at 11." Weblog psed. 14 Apr. 2004. 24
May 2009 <http://www.wired.com/culture/lifestyle/news/2004/04/63048>.



Trends 2005Rep. 2005. Pew ResehrCenter.

Wells, Scott D., and Elizabeth A. Dudash. "Wha'd'ya KnoauRérican Behavioral ScientisS0
(2007): 1286289.

Young, Dannagal, and Russell M. Tisinger. "Dispelling tidight Myths."The Harvard
International Journal of Press/Politit$ 2006): 11334.




